
C
ha

in
 R

ea
ct

io
n

Lindsey Mallon’s 
conscious luxury 
label dismantles the 
dichotomous depiction 
of female sexuality

By Alex Harrell 



Lindsey Mallon has always 
known what she wanted   
 to be when she grew up. 

She knew what she wanted and 
never looked back. Growing up 
watching her father operate his 
own business, it was natural to  
feel inclinations to do the same; 
Mallon had a creative vision to 
put out, and so she did. 

After studying apparel design 
at the Rhode Island School of 
Design, Mallon moved to New 
York City, working positions in 
every aspect of the fashion industry 
to understand all of its moving 
parts, and learned just how much 
waste the industry accrues. 

With this new-found context 
around social sustainability and 
brand ethics, she moved to Los 
Angeles, and Nadjarina was born.
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How and why was Nadjarina conceived?

You named the brand after your daughter; how 
does the name align with your mission statement?

quite

Tell me about conscious luxury and what that 
means — aside from quality and sustainability. 

Where (or who) do you draw inspiration from?

Thoughts on the California fur-ban and the 
decreased use of leather in luxury brands? 

Biggest “lesson learned” or things that keep you 
up at night?

Greatest achievement yet?

 
Where do you hope to be in the next five years?

The hats you have to wear aren’t 
always comfortable ones, but 

that’s where you learn your own 
capabilities and evolve.


